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• 2018 Partnership Recaps
• Safe Speeds Campaign and DMV PSA video
• Supporting SF Bay Area Families for Safe 

Streets World Day of Remembrance
• District Attorney’s Senior Pedestrian Safety
• Update crossing time standards with Vision Zero 

Coalition members
• 2019 Look Ahead

• Driving in Today’s SF
• Safer Intersections
• Chinese-focused campaign
• Motorcycle Safety Year 3
• Rapid Response Street Team Outreach

LAST TA COMMITTEE EDUCATION UPDATE
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APRIL – JUNE METRICS (AS OF 6/14)

Street Team Outreach Events 17

Rapid Response Outreach 2 responses
8 memorial posters

Paid Social Media Campaign
(impressions)

Distracted Driving: 512,154
Motorcycle Safety: 375,152

Driving in Today’s SF: 984,910
It Stops Here: 400,000

In-language Outreach (events) 19

High Visibility Partnerships 2

In-language Campaigns 2

Social Media Posts 90

Twitter Reach 48,500

Campaign Reach 17,506,500

Outreach Contacts 5,000
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APRIL – JUNE CAMPAIGNS
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EXISTING MULTILINGUAL MATERIALS: CAMPAIGNS
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NEW MULTILINGUAL MATERIALS: CAMPAIGNS
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MULTILINGUAL MATERIALS: PROJECTS



9

MULTILINGUAL MATERIALS: OUTREACH
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UPDATE ON CHINESE FOCUSED CAMPAIGN
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SAFE STREETS FOR SENIORS

SFDPH is educating seniors and service providers about Vision Zero 
and gathering input to bring back to City agencies 
• Conduct multi-lingual presentations to seniors and service 

providers on Vision Zero, how to get involved, and how to stay safe
• Reached over 2, 054 seniors and staff at 62 locations
• Funded 15 community based organizations to conduct in-depth 

education & outreach in their neighborhoods in FY 16-17 and 17-18
• Funded seven community-based organizations in                              

FY18-19
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• Conduct presentations and outreach in senior 
centers, community events in different 
neighborhoods located near VZ High Injury Network, 
including Richmond, Chinatown, Bayview, Mission, 
Tenderloin, etc. 

• Audiences are very diverse and most are non-
English speaking

• Present and/or interpret in English, Cantonese, 
Mandarin, and Spanish to address language 
barriers

COMMUNITY PRESENTATIONS AND OUTREACH
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• Safe Streets for Seniors brochure 
(English, Chinese, Spanish, Tagalog)

• Outreach card with lanyard (English, 
Chinese, Spanish, Tagalog)

• Distributed through presentations, 
outreach events, and partner 
agencies.  

EDUCATION MATERIALS
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